Research Relevance and Potential Impact

This research contributes to the practical knowledge in the area of the social media and marketing
through them, and has important practical solutions for increasing the effectiveness of marketing
strategy overall and for the public sector on Social Media Sites (SMSs) in particular.
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Career Aspirations

The purpose of this research is to investigate what antecedents determine SMSs users intention to deal
with public sector. In addition, it seeks to determine the extent of the user’s virtual engagement with
an account on SMSs through the stages of adopting it, realising its Implications and acknowledging
its outcomes.
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